GOOD RESTAURATEURS ARE ALWAYS LEARNING
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Why is RS&G so Unique

There's no other foodservice publication that focuses on
a critical element in the restaurant business: Restaurant
Startups. There are only three ways you can increase your
restaurant segment sales:

* Sell more to your current customers.

* Sell more to your competitors’ customers.

* Sell to startups.

Itis as simple as that.If all your advertising and marketing
dollars are going toward only the first two you're missing a
very profitable segment.

The restaurant “replacement factor” is a key element in
keeping and growing your restaurant sales. Field salespeople
know this firsthand because they have to replace lost business
that comes from the marketplace’s natural turnover.They also
know that the earlier they make the connections, the better
their long-term prospects. Month in and month out startups
are buying, building and remodeling, menu planning, select-
ing, stocking and opening. Your salespeople want to be there
and they want your support in helping them make the sale.

Customized Articles

Focus on Startups

RS&G magazine is different from anything published in food-
service. Our best sales tool is the magazine itself. Pick up any
issue, open to any page, read any article. This fresh editorial
approach creates a unique editorial environment in which
restaurant people actually read to learn.That's a great place for
them to learn about you because you're advertising to a state of
mind.The“when”in reaching a potential buyer is very important!

Think about the people who want to sell to you. If they
come too early you're not ready, too late and you've already
committed your budget. Timing is a key in selling to start-
ups too.To put it simply:They are in the “mood” to buy and
want to talk to you just as much as you want to talk to them.

That's why we use a variety of “touch points”to make sure
we are using every avenue to get to startups when they are
starting. We employ restaurant new-business license lists,
distributor input, restaurant associations, culinary schools
and a variety of other methods to make sure we are reach-
ing the vast majority of startups with back-to-basics, how-to
information that will help them succeed.

What Our Readers Say

“We fell in love with Restaurant Startup & Growth the
first time we saw it. It's clear the magazine is written by
restaurant people.”

Dana Nicolai, Owner, Indigo Joe’s

“I'm not your average startup, but | find myself being
totally educated by the magazine. Restaurant Startup &
Growth is the most practical and may be the most valuable
magazine | read.”

Steve Silverstein, Owner, Not Your Average Joe’s

“Jim Laube’s article on ‘How-to Turn a Good Restaurant
into a Great Business’ is one that | read once and, | read it
again. I've read it four times. | felt as if that article was writ-
ten just for me. | still carry it in my briefcase.”

Scott Acker, Franchise Owner, Quaker Steak & Lube

“For an independent restaurant owner, Restaurant
Startup & Growth is a must read — for that matter, for any-
one in the hospitality industry it is a must read. The restau-
rant industry is probably one of the most complex there is
so the magazine is extremely useful.”

Dean Koutroumanis PH.D., Owner
Antonio’s Pasta Grille

“The magazine and Web site guided me and helped me stay
focused. A restaurant is a machine that needs a system and that'’s
what RS&G provides. Unlike other magazines where | tear out an
article to read later, | keep the entire issue of RS&G for reference.”

Farid Ali & George Contantinou, Owners
Bogota Latin Bistro

“The restaurant business is tough and that's not exclu-
sive to startups. | like that the magazine focuses on growth
of the startup.”

David Rutkauskas - Owner Camille’s Sidewalk Café

“We created a brand-new business using the information
in Restaurant Startup & Growth and restaurantowner.com.”
Nancy & Steve Butcher, Owners

Nutcracker Family Restaurant.
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